Consumer awareness is high.

The big appetite
for probiotics.

Efforts to consume probiotics have
increased, as consumers believe in the
health benefits of probiotics. In fact, so
much that they are willing to pay more
for probiotic food and beverages.

90%

Consumers know about probiotics and are
interested in them across all regions.

The pool of respondents varied between
500-2000 for the countries listed below.
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Awareness of
probiotics is high.
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% of consumers who are aware of probiotics.
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So is the interest in them.

10%
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% of consumers who are extremely
interested or interested in probiotics
(out of aware consumers).

Consumers want more options
and there’s room for you to grow.

Probiotics are live bacteria that are
essential to gut health. The digestive
system loves them and so do consumers.
They love them so much they want more
probiotic food and beverage options.

100%

Consumers want
more choice.
They prefer probiotic food and
beverages to pills and they want
more of these options.

76%

USA

Brazil

Grow beyond dairy.
Despite the appetite for variation,
dairy still dominates the probiotic
market. There’s room for growth
in other food categories.

$35.4b

Global sales of
probiotic products.
(Source: Grand View Research 2018:
Probiotics Market by Product)

would like some more food and
beverage options.
(Source: Gallup, 2018)

So, let’s dive into the facts and figures.

31%

prefer probiotics in food and
beverages rather than in pill form.

China

France

Germany

UK

Russia

(Source: Multisponsor Surveys Inc 2018)

Dairy

$4.4b

$3.9b

Supplements

Other foods
& beverages

(Source: The 2018 Gallup Study of Probiotic US Consumers)

Empower yourself to capture the market.
Consumers generally want to see more probiotic food and beverage
options, and awareness of the health benefits is growing. Contact us
about our full range of probiotic solutions across various food categories.
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Consumers see
the value.
They make more effort to consume
probiotics and will spend more on
probiotic food and beverages.

48%

are making an effort to
consume probiotics.

25%

will spend more for probiotic
food and beverages.
(Source: The 2018 Gallup Study of Probiotic US Consumers)

